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31st July 2009 

BUSINESS VISITS AND EVENTS PARTNERSHIP RE-ITERATES EVENTS INDUSTRY WISH LIST TO 

GOVERNMENT 

 

The Business Visits and Events Partnership has re-iterated its ‘Wish List’ to government on behalf of the 

UK meetings and events industry as part of the Keep Britain Talking initiative. The opportunity comes as 

a result of the campaign’s lobbying activity and represents a clear breakthrough to government on the 

role Events can play in revitalising the economy.. 

 

The Keep Britain Talking campaign, created to raise awareness of the value of meetings and events to 

UK plc, is set to reach its pinnacle in September this year during Event UK (22 – 23 September 09). 

Since the new brand was launched in the spring, mirroring the US Keep America Meeting brand, 

encouraging progress has been made in gaining much needed government support for the industry.  

 

“The strategy of the campaign was intended to raise government awareness of the industry and the 

various challenges we all face,” comments Michael Hirst OBE, Keep Britain Talking partner and 

Chairman of The Business Visits and Events Partnership. “We’ve shared our concerns with Barbara 

Follett, the Minister for Tourism and her Officials at DCMS (Department for Culture, Media & Sport). We 

understand she is discussing these and other tourism issues with her newly established Tourism 

Advisory Council and other Government departments through the Cross Whitehall Inter-Ministerial Group 

on Tourism".   

  

“The Wish List  focuses on tangible actions government can implement to support this industry through 

this tough environment and ensure it flourishes as we move out of recession, making business visits and 

events within the UK more competitive and more profitable,” concluded Hirst. 

 

The ideas to stimulate the Meetings and Events Sector put to government are: 

• A government sponsored series of City Manager seminars to better inform local authorities about 
the benefits from Events to local and regional economies.  

• The alignment of Britain's Event strategies to economic strategies to ensure optimum regeneration, 
inward investment, employment and visitor economy benefits.  

• A meeting of all representatives of the Events sector, led by the minister, to discuss a Britain wide 
strategy for revitalising the economy through Events. 

• Re-instatement of corporate hospitality tax allowances on activities that seeks to bring business and 
events to Britain. (Inward missions; bidding for major events; entertaining for exports). RDAs and 
UKTI to lead on this.  

• A National subvention package for UK destinations as part of bidding for international events to 
enable British cities to compete with international destinations that regularly offer subvention.  

• A step up in the Ministerial Support Programme for bidding for International Events to come to 
Britain.  

• Boris Johnson, The Mayor of London having agreed to champion the creation of a London 
International Convention Centre,  Government could now help with some pump priming to leave a 
real legacy for Britain from a significant infrastructure investment project like this. 

 

- ends -   
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For further information, please contact Michael Hirst, Chairman, Business Visits and Events Partnership 
Tel: 020 8950 8071 e-mail: mbhirst@lineone.net 
 

Note to editors: 

 

The Business Visits and Events Partnership’s aim is to lead the way in supporting a competitive, high quality and 
more profitable business visits and events sector in Britain.  

The Partnership seeks to provide a cohesive industry voice and will work with VisitBritain and other government 
departments and agencies to influence and develop policies and practices favourable to the growth of tourism, trade 
and creative enterprise from business visits and events. 

The Business Visits and Events Partnership has the support of the leading trade organisations and government 
agencies with an interest in conferences, meetings, exhibitions, trade fairs, incentive travel, corporate hospitality, 
and business, sporting, cultural and festival events. 

• Business travel is worth over £22 billion in terms of its wider economic impact through associated visitor 
expenditure on travel, entertainment,  shopping, pre and post conference tours etc. In addition, the value of 
business transacted at business events is estimated to generate in excess of £100 billion a year. 

• The 2008 IPS figures for inbound business visits and events indicate over 8.1 million visits spending £4.6 
billion 

• Business visits in 2008 generated 109% more spending in real terms than in 1979 (leisure increase was 
18%). 

• The sector generates 25% of all overseas visits and 28% of all inbound tourism earnings. 

• Business visits and events create high quality, year round employment opportunities accounting for some 
5390,000 jobs indirectly and directly. 

• Around 80 million people attend 1.5 million conferences and meetings annually in the UK. 

• Business visitors spend on average £131 per day – 72% more than the daily rate spent by a leisure visitor, 
with attendees at exhibitions spending 193% more than the leisure visitor. 

• 450 major events take place annually in the UK contributing more than £1 billion. 

For further information on business visits and events please refer to: 
www.businessvisitsandeventspartnership.com 

 


